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CORONAVIRUS — STEM CAMPAIGN 
Statement by Minister for Science 

MR D.J. KELLY (Bassendean — Minister for Science) [2.11 pm]: Even before the COVID-19 pandemic, the 
world was changing at a rapid rate. Technological advancement has been disrupting our economy and changing 
the very nature of work. This disruption has been turbocharged by COVID-19. The global economy has been turned 
upside down, and young people are wondering what the workforce will look like in the years to come. 
Although the jobs of the future are hard to predict, we know that science, technology, engineering and mathematics 
skills will be critically important to the majority of them, with an estimated 75 per cent of the fastest growing 
occupations requiring STEM skills. Last year the McGowan government delivered on an election commitment to 
develop the state’s first ever STEM strategy and has taken significant action in implementing that plan, including 
enhanced STEM professional development for teachers; grants to deliver programs that build digital and 
technological skills for those under-represented in STEM; and our $17 million investment to build science labs in 
200 primary schools. 
Earlier this month we launched the next phase of the STEM strategy—a campaign to promote the importance of 
STEM skills in preparing young Western Australians for the jobs of the future. Rather than be worried about the 
pace of change, we want our young people to be ready to take advantage of the job opportunities created through 
technological innovation. The problem solving, critical thinking and digital skills that come from studying STEM 
courses will be relevant to all future jobs and relevant to all future circumstances. 

Our STEM campaign—Take 2 STEM—includes a focus on increasing participation by Western Australians from 
backgrounds and groups that are historically under-represented, including girls and women, people from lower 
socioeconomic backgrounds and Aboriginal people. The campaign will initially run until August, coinciding with 
the period when students entering upper school and vocational education are selecting their next year’s subjects. 
The campaign will target digital platforms such as YouTube, Facebook, Snapchat, Spotify and Instagram. The 
advertisements will direct viewers to the Take 2 STEM website, where they can access resources about STEM and 
view inspirational videos about a range of STEM jobs that Western Australians are doing today. 
So, parents, please remember to “Take 2” minutes to talk to your child about the STEM subjects they enjoy and might 
like to study. Young people, I encourage you to “Take 2” STEM subjects next year to put yourself on a pathway 
to a rewarding career. 
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